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ABSTRAK

Pengaruh Free Shipping Promotion, Fear Of Missing Out (FOMO) dan
Availability Of Money terhadap Pembelian Impulsif pada Konsumen Shopee
di Kabupaten Jombang ; Siti Nurhalimatus Sa’diyah ; 3121016 ; Program Studi
S1 Administrasi Bisnis; Fakultas Bisnis Bahasa dan Pendidikan; Universitas
Pesantren Tinggi Darul Ulum Jombang.

Pesatnya perkembangan e-commerce di Indonesia, khususnya pada
platform Shopee, telah menyebabkan perubahan perilaku konsumen, salah satunya
adalah meningkatnya Pembelian Impulsif. Penelitian ini bertujuan untuk menguji
Pengaruh Free Shipping Promotion, Fear Of Missing Out (FOMO) dan Availability
Of Money terhadap Pembelian Impulsif pada konsumen Shopee di Kabupaten
Jombang. Penelitian ini menggunakan metode kuantitatif deskriptif dengan analisis
SEM melalui system Smart-PLS v.4.1.1.2 pengujian yang dilakukan yaitu outer
model, inner model, dan uji hipotesis atau bootstrapping. Adapun sampel yang
digunakan pada penelitian ini sebanyak 280 responden. Berdasarkan hasil
penelitian yang diperoleh bahwa Free Shipping Promotion (X1) dengan T-stastistik
1.444 dan nilai P-value sebesar 0,149 yang berarti H1 ditolak, Fear Of Missing Out
(FOMO) (X2) T-Stastistik 5,565 dan nilai P-value 0,000 yang berarti H2 diterima.
Availability Of Money (X3) dengan nilai T-Stastistik 7,71 dan nilai P-value 0,000
yang berarti H3 diterima. Kemudian variabel Free Shipping Promotion (X1), Fear
Of Missing Out (FOMO) (X2) dan Availability Of Money (X3) dengan nilai F
358.925 dan nilai sig. 000 yang berarti H4 berpengaruh secara bersama-sama.

Kata Kunci : Free Shipping Promotion, Fear Of Missing Out (FOMO),
Availability Of Money, Pembelian Impulsif
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ABSTRACT

The Influence of Free Shipping Promotion, Fear Of Missing Out
(FOMO) and Availability Of Money on Impulse Buying of Shopee Consumers in
Jombang Regency: Siti Nurhalimatus Sa'diyah, 3121016: Bachelor of Business
Administration Study Program, Faculty of Business Language and Education:
Darul Ulum Islamic Boarding School, Jombang.

The rapid development of e-commerce in Indonesia, especially on the
Shopee platform, has caused changes in consumer behavior, one of which is the
increase in Impulse Buying. This study aims to examine the Effect of Free Shipping
Promotion, Fear Of Missing Out (FOMO) and Availability Of Money on Impulse
Buying on Shopee consumers in Jombang Regency. This study uses a descriptive
quantitative method with SEM analysis through the Smart-PLS v.4.1.1.2 system, the
tests carried out were outer model, inner model, and hypothesis testing or
bootstrapping. The sample used in this study was 280 respondents. Based on the
results of the study obtained that Free Shipping Promotion (X1) with a T-statistic
of 1,444 and a P-value of 0.149 which means H1 is rejected, Fear Of Missing Out
(FOMO) (X2) T-Statistic 5.565 and a P-value of 0.000 which means H2 is accepted.
Availability Of Money (X3) with a T-Statistic value of 7.71 and a P-value of 0.000,
which means H3 is accepted. Then the variables Free Shipping Promotion (X1),
Fear Of Missing Out (FOMO) (X2) and Availability Of Money (X3) with an F value
of 358.925 and a sig. 000, which means H4 has a joint effect.

Keywords: Free Shipping Promotion, Fear Of Missing Out (FOMO), Availability
Of Money, Impulse Buying
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