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ABSTRAK 

 
Strategi pemasaran kripik empek-empek khas Bawean secara offline dan online 

yang dilakukan di Market Bobo yaitu dengan memperkenalkan produk ke beberapa 

reseller baik secara offline dan online, sehingga dengan adanya reseller banyak orang 

yang tertarik membeli sebagai oleh-oleh khas Bawean. Dengan begitu peningkatan 

penjualan di usaha toko market bobo terus meningkat. 

Penelitian ini bertujuan untuk menganalisis strategi pemasaran offline dan online 

dalam upaya meningkatkan penjualan kripik empek-empek ikan tongkol khas Bawean 

yang diterapkan di usaha toko market Bobo di Kabupaten Gresik kecamatan tambak 

tepatnya di pulau Bawean. Pada perkembangan zaman saat ini adanya kuliner yang 

semakin banyak memproduksi dan pemasarannya, dengan begitu strategi pemasaran yang 

tepat menjadi kunci peningkatan penjualan dan pemasaran yang dilakukan di usaha toko 

market Bobo 

 

Kata kunci: Strategi pemasaran, Peningkatan penjualan,  
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ABSTRACT 

 
The marketing strategy for the traditional Bawean tuna fish empek-empek chips 

at Market Bobo is carried out through both offline and online methods. One of the main 
approaches involves introducing the product to several resellers, both directly (offline) 

and through digital platforms (online). By collaborating with resellers, the product gains 

wider exposure, which helps attract more customers who are interested in buying these 

chips as a unique souvenir from Bawean Island. As a result, the sales of the empek-empek 
chips at Market Bobo continue to grow steadily. 

 

This study aims to analyze how the combined use of offline and online marketing 
strategies contributes to increasing sales of the traditional Bawean-style tuna fish empek-

empek chips. The business is located on Bawean Island, specifically in Tambak District, 

Gresik Regency. In today's era of rapid culinary development and growing competition, 

many local food products are being produced and marketed in large numbers. Therefore, 
implementing an effective marketing strategy is essential for boosting both sales and 

brand visibility. At Market Bobo, such a strategy plays a key role in ensuring the 

successful promotion and distribution of this unique local snack. 
 

 

Keywords: Marketing strategy, increasing marketing,  
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