M. Muwafiqg Abriliansyah-Pengaruh efektivitas pemasaran
online melalui media sosial tiktok terhadap keputusan
pembelian produk cv haydan healthy di kabupaten jombang

“\/}‘ ORIGINALITY REPORT
T ] O% ] O% 6% 7%
nx’ SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS
g PRIMARY SOURCES
i
o repository.ub.ac.id 2
E Internet Source %
A repositori.usu.ac.id
< 2
2. Internet Source 0
o
— text-id.123dok.com 2
‘o'l Internet Source 00
3 . . .
o repository.unbari.ac.id -I
= Internet Source %
Q

Diana Novita, Agus Herwanto, Eko Cahyo ‘I %

(0}

Mayndarto, Moch Anton Maulana, Hanifah
Hanifah. "Penggunaan Media Sosial TikTok
Sebagai Media Promosi Pemasaran Dalam
Bisnis Online", Jurnal Minfo Polgan, 2023

Publication

E eprints.iain-surakarta.ac.id -

(o)
Internet Source A

www.docstoc.com -

(o)
Internet Source A

n eprints.upj.ac.id -

(0)
Internet Source A

S\

Q)
<
=
(-
2,

T
o
(-
S
O
Q



http://www.docstoc.com/

Exclude quotes On Exclude matches <1%

Exclude bibliography  On

L
)]

-
2]
o

(o

)]

2
;
c
=.
o

Q
c

(&
o

3

o
)]

S

@

pIroe npdiun MMAMO)




