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PRAKATA 
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ABSTRAK 

Perilaku Fear of Missing Out (FOMO) Terhadap gaya Hidup Generasi Z 

Studi Pada Coffeshop Toko Kopi Epidemi; Muhammad Hasan Bisri; 3121007; 

2025; 84 halaman; Program Studi Administrasi Bisnis; Fakults Bisnis, Bahasa, dan 

Pendidikan; Universitas Pesantren Tinggi Darul Ulum Jombang. 

Generasi Z, yang tumbuh bersama dengan kemajuan teknologi digital, melihat 

fenomena FOMO (Fear of Missing Out) semakin terasa dalam kehidupan mereka. 

Media sosial telah berubah menjadi tempat di mana orang berinteraksi dan 

membangun identitas mereka sendiri, sehingga ada tekanan untuk tetap mengikuti 

tren agar tidak merasa tertinggal. Coffee shop telah menjadi salah satu ikon gaya 

hidup modern, di mana kehadiran dan eksistensi mereka dipengaruhi oleh persepsi 

sosial yang dibentuk oleh media digital. 

Studi ini bertujuan untuk mengetahui bagaimana perilaku FOMO memengaruhi 

gaya hidup generasi Z, khususnya dalam hal interaksi sosial dan konsumsi di coffee 

shop. Selain itu, penelitian ini juga berusaha mengidentifikasi pola perilaku 

berdasarkan kelompok usia generasi Z serta mengetahui peran media sosial dalam 

membuat keputusan nongkrong. 

Metode yang digunakan adalah pendekatan kualitatif deskriptif dengan teknik 

purposive sampling. Informan terdiri dari pengunjung aktif coffeeshop Toko Kopi 

Epidemikopi di Jombang berusia 16–26 tahun. Pengumpulan data dilakukan 

melalui observasi, wawancara mendalam, dan dokumentasi, lalu dianalisis 

menggunakan teknik reduksi data, penyajian data, dan penarikan kesimpulan. 

Hasil penelitian menunjukkan bahwa FOMO berperan besar dalam membentuk 

gaya hidup konsumtif Gen Z, meskipun sebagian masih mampu mengontrol 

pengaruh tersebut. Keputusan untuk nongkrong sering kali dipicu oleh tren media 

sosial, kebutuhan akan validasi sosial, serta keinginan untuk tetap relevan di 

lingkungan pergaulan. 

Kata Kunci : Fear of Missing Out (FOMO), Gaya Hidup, Generasi Z, Coffee Shop, 

Media Sosial 
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ABSTRACT 

Fear of Missing Out (FOMO) Behavior Towards the Lifestyle of Generation Z: 

A Study at the Toko Kopi Epidemi Coffee Shop; Muhammad Hasan Bisri; 

3121007; 2025; 84 pages; Business Administration Study Program; Faculty of 

Business, Language, and Education; Universitas Pesantren Tinggi Darul Ulum 

Jombang. 

Generation Z, who grew up alongside the advancement of digital technology, 

increasingly experience the phenomenon of Fear of Missing Out (FOMO) in their 

daily lives. Social media has transformed into a space where individuals interact 

and construct their identities, creating pressure to follow trends in order not to feel 

left behind. Coffee shops have become one of the icons of modern lifestyle, where 

presence and social identity are shaped by digital media perceptions. 

This study aims to examine how FOMO behavior influences the lifestyle of 

Generation Z, particularly in terms of social interaction and consumption patterns 

in coffee shops. Additionally, this research seeks to identify behavioral patterns 

based on Generation Z age groups and explore the role of social media in their 

decision-making processes regarding hangout activities. 

The method used is a descriptive qualitative approach with purposive sampling 

techniques. Informants consisted of active visitors of the Epidemikopi coffee shop 

in Jombang, aged 16–26 years. Data was collected through observation, in-depth 

interviews, and documentation, and then analyzed using data reduction, data 

presentation, and conclusion drawing techniques. 

The results show that FOMO significantly contributes to shaping the consumptive 

lifestyle of Generation Z, although some are still able to manage its influence. The 

decision to hang out is often triggered by social media trends, the need for social 

validation, and the desire to remain relevant within their social environment. 

Keywords: Fear of Missing Out (FOMO), Lifestyle, Generation Z, Coffee Shop, 

Social Media. 
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