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ABSTRAK 

Pengaruh Customer Based Brand Equity Terhadap Market Performance 

Dimediasi Purchase Intention Pada Konsumen Mie Gacoan Di Kabupaten 

Jombang; Alfinnatun Nikmah; 3120045; 2024; 141 Halaman; Program Studi 

Administrasi Binsi; Fakultas Bisnis, Bahasa dan Pendidikan; Universitas Pesantren 

Tinggi Darul Ulum Jombang. 

Penelitian ini bertujuan untuk menguji pengaruh Customer Based Brand 

Equity terhadap Market Performance yang dimediasi Purchase Intention pada 

Konsumen Mie Gacoan di Kabupaten Jombang. Penelitian ini menggunakan 

metode kuantitatif dengan Analisis SEM melalui Smart-PLS versi 3.0. Pengujian 

yang dilakukan yakni model pengukuran (Outer Model), model structural, uji 

mediasi, uji hipotesis. Sampel penelitian sebanyak 206 responden. 

Berdasarkan hasil yang diperoleh terdapat 10 Hipotesis yang diuji 6 ditolak 

dan 4 diterima, yakni: Brand Awareness berpengaruh langsung terhadap Purchase 

Intention, Brand Association tidak berpengaruh langsung terhadap Purchase 

Intention, Perceived Quality tidak berpengaruh langsung terhadap Purchase 

Intention, Brand Loyalty berpengaruh langsung terhadap Purchase Intention, 

Purchase Intention tidak berpengaruh langsung terhadap Market Performance, 

Brand Awareness tidak berpengaruh langsung terhadap Market Performance, 

Brand Association tidak berpengaruh langsung terhadap Market Performance, 

Perceived Quality tidak berpengaruh langsung terhadap Market Performance, 

Brand Loyalty berpengaruh langsung terhadap Market Performance, Brand 

Loyalty tidak berpengaruh langsung terhadap Market Performance dimediasi 

Purchase Intention. 

Kata Kunci: Customer Based Brand Equity (Brand Awareness, Brand 

Association, Perceived Quality, Brand Loyalty), Market 

Performance, Purchase Intention 
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ABSTRACT 

The Influence Of Customer Based Brand Equity On Market Performance 

Is Mediated By Purchase Intention Among Mie Gacoan Consumers In Jombang 

Regency.; Alfinnatun Nikmah; 3120045; 2024; 141 pages; Business 

Administration Science Program; Business, Language and Education Departement; 

Universitas Pesantren Tinggi Darul Ulum Jombang. 

This research aims to examine the influence of Customer Based Brand 

Equity on Market Performance mediated by Purchase Intention among Mie Gacoan 

Consumers in Jombang Regency. This research uses quantitative methods with 

SEM analysis via Smart-PLS version 3.0. The tests carried out are the measurement 

model (Outer Model), structural model, mediation test, hypothesis test. The 

research sample was 206 respondents. 

Based on the results obtained, there were 10 hypotheses tested, 6 were 

rejected and 4 were accepted, namely: Brand Awareness has a direct effect on 

Purchase Intention, Brand Association has no direct effect on Purchase Intention, 

Perceived Quality has no direct effect on Purchase Intention, Brand Loyalty has a 

direct effect on Purchase Intention, Purchase Intention has no direct effect on 

Market Performance, Brand Awareness has no direct effect on Market 

Performance, Brand Association has no direct effect on Market Performance, 

Perceived Quality has no direct effect on Market Performance, Brand Loyalty has 

a direct effect on Market Performance, Brand Loyalty has no direct effect on Market 

Performance mediated by Purchase Intention.  

Keywords: Customer Based Brand Equity (Brand Awareness, Brand Association, 

Perceived Quality, Brand Loyalty), Market Performance, Purchase 

Intention 
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