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ABSTRAK

Pengaruh Customer Based Brand Equity Terhadap Market Performance
Dimediasi Purchase Intention Pada Konsumen Mie Gacoan Di Kabupaten
Jombang; Alfinnatun Nikmah; 3120045; 2024; 141 Halaman; Program Studi
Administrasi Binsi; Fakultas Bisnis, Bahasa dan Pendidikan; Universitas Pesantren
Tinggi Darul Ulum Jombang.

Penelitian ini bertujuan untuk menguji pengaruh Customer Based Brand
Equity terhadap Market Performance yang dimediasi Purchase Intention pada
Konsumen Mie Gacoan di Kabupaten Jombang. Penelitian ini menggunakan
metode kuantitatif dengan Analisis SEM melalui Smart-PLS versi 3.0. Pengujian
yang dilakukan yakni model pengukuran (Outer Model), model structural, uji
mediasi, uji hipotesis. Sampel penelitian sebanyak 206 responden.

Berdasarkan hasil yang diperoleh terdapat 10 Hipotesis yang diuji 6 ditolak
dan 4 diterima, yakni: Brand Awareness berpengaruh langsung terhadap Purchase
Intention, Brand Association tidak berpengaruh langsung terhadap Purchase
Intention, Perceived Quality tidak berpengaruh langsung terhadap Purchase
Intention, Brand Loyalty berpengaruh langsung terhadap Purchase Intention,
Purchase Intention tidak berpengaruh langsung terhadap Market Performance,
Brand Awareness tidak berpengaruh langsung terhadap Market Performance,
Brand Association tidak berpengaruh langsung terhadap Market Performance,
Perceived Quality tidak berpengaruh langsung terhadap Market Performance,
Brand Loyalty berpengaruh langsung terhadap Market Performance, Brand
Loyalty tidak berpengaruh langsung terhadap Market Performance dimediasi
Purchase Intention.

Kata Kunci: ~ Customer Based Brand Equity (Brand Awareness, Brand
Association, Perceived Quality, Brand Loyalty), Market
Performance, Purchase Intention
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ABSTRACT

The Influence Of Customer Based Brand Equity On Market Performance
Is Mediated By Purchase Intention Among Mie Gacoan Consumers In Jombang
Regency.; Alfinnatun Nikmah; 3120045; 2024; 141 pages; Business
Administration Science Program; Business, Language and Education Departement;
Universitas Pesantren Tinggi Darul Ulum Jombang.

This research aims to examine the influence of Customer Based Brand
Equity on Market Performance mediated by Purchase Intention among Mie Gacoan
Consumers in Jombang Regency. This research uses quantitative methods with
SEM analysis via Smart-PLS version 3.0. The tests carried out are the measurement
model (Outer Model), structural model, mediation test, hypothesis test. The
research sample was 206 respondents.

Based on the results obtained, there were 10 hypotheses tested, 6 were
rejected and 4 were accepted, namely: Brand Awareness has a direct effect on
Purchase Intention, Brand Association has no direct effect on Purchase Intention,
Perceived Quality has no direct effect on Purchase Intention, Brand Loyalty has a
direct effect on Purchase Intention, Purchase Intention has no direct effect on
Market Performance, Brand Awareness has no direct effect on Market
Performance, Brand Association has no direct effect on Market Performance,
Perceived Quality has no direct effect on Market Performance, Brand Loyalty has
adirect effect on Market Performance, Brand Loyalty has no direct effect on Market
Performance mediated by Purchase Intention.

Keywords: Customer Based Brand Equity (Brand Awareness, Brand Association,
Perceived Quality, Brand Loyalty), Market Performance, Purchase
Intention

Xi



L
)
x
2/
©
-
)
=
;
c
=0
©
Q
=
(&
o
3
o
)
=
Q

proenpdiun MMAMMO)

DAFTAR ISI

SKRIPST ...t bbbttt bbb ns i
LEMBAR PERSETUJIUAN .....coootiiiieeee et iii
HALAMAN PENGESAHAN ..ot iv
PERNYATAAN . ..ottt bbbttt %
HALAMAN PERSEMBAHAN ...ttt Vi
HALAMAN MOTTO oottt viii
ABSTRAK L.t bbbttt bbb nreeneas X
ABSTRACT .ottt ettt e bt reebaera et e Xi
DN 1A = 1 U Xii
DAFTAR TABEL ..ot XV
DAFTAR GAMBAR ...ttt sttt XVi
DAFTAR LAMPIRAN ..ottt XVii
BAB | PENDAHULUAN ..ottt 1
1.1 Latar Belakang ... s 1
1.2 Rumusan Masalah ... 8
1.3 Tujuan Penelitian ..........ccooeiiiiiiiice e 9
1.4 Manfaat Penelitian ...........cccooveiiiiiiei e 10
1.41  Manfaat AKAdEMIS .......ccooiieiiiieiiece e 10
1.4.2  Manfaat Praktis ........ccccooviiiiiiieiese s 10

1.5 Sistematika Pembahasan ............ccccoveiiiiiiiciiecccee e 11
BAB 11 KAJIAN TEORI ..ot 12
2.1 Penelitian Terdahulu.............ccooviiiiiii e 12
P - g To b 1= T T 1T o OSSO 14
2.2.1  Manajemen PEMASAIaN..........ccouiierierierieniesiesieeeeeeee e 14
2.2.2  Theory of Planned Behaviour ............cccccooveiieiiiciie e 15
2.2.3  Customer Based Brand EQUILY .........cccooereriiinienieee e 15
2.2.4  Brand Awareness (Kesadaran Merek) .........cccoovviviienencicnennnn 17
2.2.5  Brand Association (Asosiasi Merek) ..........ccccovvvevieiieesiiesinesneenn, 18
2.2.6  Perceived Quality (Persepsi Kualitas) ........ccccevveviieiiieiiieiinesinnn, 20
2.2.7  Brand Loyalty (Loyalitas Merek)..........cccccoovririirininneienenenenen 21
2.2.8  Market Performance .........ccooeieiiniieie e 23
2.2.9  PUrchase INtention .........ccocovirieiinnieieee e s 24

xii



2.3 Hubungan Antar Variabel.............ccooooiiiiii 26

2.3.1  Hubungan Brand Awareness dengan Purchase Intention............... 26
T 2.3.2  Hubungan Brand Association dengan Purchase Intention ............. 26
(] 2.3.3  Hubungan Perceived Quality dengan Purchase Intention.............. 26
: 2.3.4  Hubungan Brand Loyalty dengan Purchase Intention.................... 27
.a' 2.3.5  Hubungan Purchase Intention dengan Market Performance ......... 27
;," 2.3.6  Hubungan Brand Awareness dengan Market Performance............ 27
2z 2.3.7  Hubungan Brand Association dengan Market Performance .......... 28
E: 2.3.8  Hubungan Perceived Quality dengan Market Performance............ 28
) 2.3.9  Hubungan Brand Loyalty dengan Market Performance................. 29
g 2.3.10 Hubungan Brand Loyalty dengan Market Performance di Mediasi
_ao PUIChase INTENTION.......couiiieiiee e 29
Q BAB 111 METODE PENELITIAN ....oooiiieece e 31
z 3.1 Metode dan Desain Penelitian .........cccccooeviiiiiniininiiee e 31
0o 3.2 Lokasi dan Waktu Penelitian .............ccocooeviiiiiiiciniicciiee e 31
13:- 3.3 Populasi, Sampel, dan Teknik Pengambilan Sampel........................ 31
Q 3.3 1 POPUIASI....cveeviciicicciece e 31
5 3.3.2  SAMPEL..ecic s 32
3.3.3  Teknik Pengambilan Sampel.........ccocoiiiiiiiiiiniic e 35
3.4  Variabel, Indikator Penelitian, dan Definisi Operasional Variabel 35
341 Variabel ..o 35
3.4.2  Indikator Penelitian dan Definisi Operasional ...............cc.ccocvnennne. 36
3.5 Kerangka Konseptual dan HipotesSiS...........cccocveviiiieieeie e, 37
3.5.1  Kerangka Konseptual ...........ccccceiiiiieiiiiciiccse e 37
352 HIPOTESIS ...ttt 38
3.6  Teknik Pengumpulan Data..........cccccceevviiiiiiiciiicec e 41
3.7  Skala Pengumpulan Data ...........cccccoveiieiieiiie i 42
3.8 Teknik Analisis DAta. ..........cccccverveieiieseee e 42
3.8.1  Analisis DesKIIPtf ......ccoveiieiicee e 42
g 3.8.2  AlAt ANANISIS.....coiiiiiiiiee s 43
§ 3.8.2.1 Analisis Structural Equation Modeling (SEM) ........cccerrrerreereeen 43
= 3.8.2.2 Parsial Least SQuare (PLS).......ccccceviiiiiiiiieiiece e 43
2. 3.8.2.3 Evaluasi Model Pengukuran (Outer Model) .........cccooovveiiiiiieiinnne, 44
zé 3.8.2.4 Evaluasi Model Struktural (Inner Model) .........ccoovvviinencicninnnnn 48
Q
25
Q

xiii




L
)
x
2/
©
-
)
=
;
c
=0
©
Q
=
(&
o
3
o
)
=
Q

proenpdiun MMAMMO)

BAB IV HASIL DAN PEMBAHASAN ..o 53

4.1 Penyajian Data.........ccccoeeiiiieiieii e 53
4.1.1  Gambaran Umum Produk dan Obyek Penelitian...............cccccocuu.e. 53
4.1.2  Bahan BaKuU .......cccooiiiiiiiee e 57

4.2 ANAliSis SAMPEL.......ccoviiieice e 57

4.3  Analisis Statistik Deskriptif Data Responden........c.c.cccccvevvevveriennnenn 58
4.3.1  Karakteristik RESPONAEN ..........ccoieiiiiiiiiiiiseeeeeee e 58

4.4  Pengujian SEM-PLS .........cooi i 61
4.4.1  Convergent Validity .........coooiveiiiiieiicce e 61
4.4.2  Discriminant Validity ..o 67
4.4.3  Composite Reliability ..........ccccoooviiiiiiiii e 68
4.4.4  Evaluasi Model Struktural (Inner Model) .........cccccovvevviiciieiecnen, 74
445  UJi HIPOTESIS ..oviivieiiiiiie it 76
4.4.6  ANALISIS MEIASI....cveiiiiiiiiieiieieee e 80
4.4.7  Pengujian F-SQUAE .......cccecvueiieieiieiee et 81

4.5  Analisis dan Interpretasi Data ...........cccceeiiiniiiiineieee 83
451 ANALISIS .ot 83
45.2  Interprestasi Data .........ccccecveiieiiiic s 90

4.6  Keterbatasan Penelitian..........cccocoeveiiieiiiiiiiie i 99

BAB V PENUTUP ..ottt 102

5.1 KESIMPUIAN ..c.viciiccece e 102

5.2 SAIFAN ...ttt aee s 103
5.2.1  SAIAN...eii i re e 103

DAFTAR PUSTAKA ..ttt 105
LAMPIRAN ... .ottt sttt esa e e e e besaestesneareens 108

Xiv



L
)
x
2/
©
-
)
=
;
c
=0
©
Q
=
(&
o
3
o
)
=
Q

proenpdiun MMAMMO)

Tabel 2.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Penelitian Terdahulu ..........cccooiiiiiiie e 12
1 Kriteria RESPONTEN ........ccveiiiieiiecie e 34
2 Indikator Penelitian dan Definisi Operasional.............cccccociiininnnnn. 36
3 SKaIA LIKEIT ... e 42
1 ANAliSIS SAMPEL......oiiiii s 58
2 Karakteristik RESPONUEN ........ccveiieiicie e 58
3 CoNVErgent Validity .........coooiiiiiiiieice e 62
4 Nilai Loading Factor Konstruk sebelum Direduksi ...........cccccvevverueenee. 64
5 Nilai Loading Factor Seluruk Kontruk setelah direduksi .................... 66
6 Nilai Cross LOading ......c.cccvevvieiiiieiicie e 67
7 Konstruk Reliabiltas dan Validitas ...........ccccoocvieniniiiinieeie e 70
8 Konstruk Realibilitas dan Validitas ..........ccccooviiniiiininne e 72
O R-SQUATE....ceeeete e 74
10 HaSIl T-SEAtISIK ....vevveieieiieiiesiseseeee e s 77
11 Pengujian MEAIAST........ccveiiriiiiiieeiieieie e 80
12 F-SQUANE ...ttt 81

XV



L
)
x
2/
©
-
)
=
;
c
=0
©
Q
=
(&
o
3
o
)
=
Q

proenpdiun MMAMMO)

Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Kerangka KonSeptual ...........cooeiiiiiiniiiiiseeeee e 38
1 Tempat Mie Gacoan di Kabupaten Jombang............cccccevevvereinenne. 54
2 Produk Mie Gacoan variasi Mie SUIt........cccccevevrienienninie e 55
3 Produk Mie Gacoan variasi Mie Hompimpa.............cccoeveveriiennennnns 56
4 Produk Mie Gacoan variasi Mie Gacoan .........c.cceveveereeieesennnennens 56
5 Hasil Uji Outer Model...........c.oooveiiieiieceee e 63
6 Hasil Uji Outer Model setelah estimasi Ulang............cccccocevvivniene. 65
7 Hasil uji outer model setelah estimasi ulang............ccccveeevverieennn, 71

XVi



©

=
v
>
23
T
-
v
2
;
=
=0
©
Q.
=
o
o
3
o
Y
=
Q

proenpdiun MMAMMO)

DAFTAR LAMPIRAN

Lampiran 1 Lembar Kuesioner.............
Lampiran 2 Data Mentah.......................

Lampiran 3 Hasil Olah Data SmartPLS

XVii



