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ABSTRAK 

Pengaruh Harga Dan Lokasi Terhadap Loyalitas Pelanggan Konsumen 

PT Obech Adventure Di Kecamatan Pacet Kabupaten Mojokerto; Agung 

Amanulloh; 3120031; 2024; 60 halaman; Program Studi Administrasi Bisnis; 

Fakultas Bisnis, Bahasa dan Pendidikan; Universitas Pesantran Tinggi Darul Ulum 

Jombang. 

Penelitian ini bertujuan untuk menguji pengaruh Harga Dan Lokasi Terhadap 

Loyalitas Pelanggan Konsumen PT Obech Adventure Di Kecamatan Pacet 

Kabupaten Mojokerto. 

Penelitian tersebut menggunakan metode kuantitatif dengan analisis SEM 

melalui aplikasi Smart-PLS versi 3.0. Pengujian yang dilakukan yakni model 

pengukuran (outer model), model stuktural (Inner Model), dan uji hipotesis. Sampel 

penelitian sebanyak 202 responden. 

Berdasarkan hasil yang diperoleh bahwa terjadi hubungan Harga berpengaruh 

positif terhadap loyalitas pelanggan, Lokasi berpengaruh positif terhadap loyalitas 

pelanggan, Harga dan Lokasi berpengaruh positif terhadap Loyalitas Pelanggan. 

 

Kata Kunci: Harga, Lokasi, dan Loyalitas Pelanggan 
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ABSTRACT 

 

Pengaruh Harga Dan Lokasi Terhadap Loyalitas Konsumen PT Obech 

Adventure Di Kecamatan Pacet Kabupaten Mojokerto; Agung Amanulloh ; 

3120031; 2023; 70 Pages; Business Administration Science Departement; 

Business Administration Science Program; Universitas Pesantren Tinggi Darul 

Ulum Jombang. 

 

This study aims to test the effect of Price and Location on Customer Loyalty of PT 

Obech Adventure Consumers in Pacet District, Mojokerto Regency. 

 

The study used a quantitative method with SEM analysis through the Smart-PLS 

version 3.0 application. The tests carried out were the measurement model (outer 

model), structural model (inner model), and hypothesis testing. The research 

sample was 202 respondents. 

 

Based on the results obtained, there was a positive relationship between Price 

and customer loyalty, Location and Location, Price and Location had a positive 

effect on Customer Loyalty. 

 

Keywords : Price, Location and Consumer Loyalty 
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