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ABSTRAK

Pengaruh Citra Merek, Konten Marketing, Electronic Word Of Mouth
(EWOM) dan Live Shopping terhadap Keputusan Pembelian di Akun Tiktok
Deliwafa; Evi Ana Mariyam; 3120026; Program Studi Administrasi Bisnis,
Fakultas Bisnis Bahasa dan Pendidikan; Universitas Pesantren Tinggi Darul
Ulum.

Keputusan Pembelian adalah proses kompleks yang melibatkan pengenalan
kebutuhan, pencarian informasi, evaluasi alternatif, keputusan pembelian dan
perilaku pasca pembelian. Setiap tahap proses ini dipengaruhi oleh berbagai
faktor, termasuk persepsi konsumen terhadap merek, kualitas, dan relevansi
konten yang disajikan, serta rekomendasi dan ulasan dari pengguna lain.
Keputusan pembelian dalam konteks ini mencerminkan bagaimana konsumen
memutuskan untuk membeli suatu produk setelah melalui proses evaluasi yang
dipengaruhi oleh persepsi merek dan pengalaman yang diberikan oleh konten
digital.

Penelitian ini bertujuan untuk mengetahui dan menganalisis Pengaruh Citra
Merek, Konten Marketing, Electronic Word Of Mouth (EWOM) dan Live
Shopping terhadap Keputusan Pembelian di Akun Tiktok Deliwafa. Metode yang
digunakan dalam penelitian ini adalah kuantitatif. VVariabel bebas dalam penelitian
ini Citra Merek (X1), Konten Marketing (X2), Electronic Word Of Mouth
(EWOM) (X3) dan Live Shopping serta variabel terikat yaitu Keputusan
Pembelian (). Populasi yang digunakan adalah konsumen yang telah membeli
produk apapun di Akun Tiktok Deliwafa dengan sampel sebanyak 400 responden.

Penelitian ini melakukan pengujian hipotesis dengan menggunakan kuantitatif
dengan menggunakan analisis SEM melalui aplikasi SmartPLS v 3. Hasil
penelitian ini Citra Merek (X1) sebesar T-Statistik sebesar 0,352 dan nilai P-
Value sebesar 0,725 yang berarti H1 ditolak, Content Marketing (X2) T-Statistik
sebesar 1,643 dan nilai P-Value sebesar 0,101 yang berarti H2 ditolak, Electronic
Word Of Mouth (EWOM) (X3) T-Statistik sebesar 22,088 dan nilai P-Value
sebesar 0,000 yang berarti H3 diterima, Live Shopping (X4) T-Statistik 7,993
dan nilai P-Value 0,000 yang berarti H4 diterima. Kemudian variabel Electronic
Word Of Mouth (EWOM) (X3) dan Live Shopping (X4) dengan nilai R-Square
sebesar 0,95, berarti H5 berpengaruh secara bersama-sama.

Kata Kunci: Citra Merek, Konten Marketing, Electronic Word Of Mouth
(EWOM), Live Shopping, Keputusan Pembelian
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ABSTRACT

The Influence of Brand Image, Marketing Content, Electronic Word Of
Mouth (EWOM) and Live Shopping on Purchasing Decisions on Deliwafa's
Tiktok Account; Evi Ana Mariyam; 3120026; Business Administration Study
Program, Faculty of Business Languages and Education; Darul Ulum Islamic
Boarding School University.

Purchase Decision is a complex process involving need recognition, information
search, alternative evaluation, purchase decision and post-purchase behavior. Each
stage of this process is influenced by various factors, including consumer
perceptions of the brand, the quality and relevance of the content presented, as
well as recommendations and reviews from other users. Purchasing decisions in
this context reflect how consumers decide to buy a product after going through an
evaluation process which is influenced by brand perception and the experience
provided by digital content.

This research aims to determine and analyze the influence of brand image,
marketing content, Electronic Word Of Mouth (EWOM) and Live Shopping on
purchasing decisions on Deliwafa's Tiktok account. The method used in this
research is quantitative. The independent variables in this research are Brand
Image (X1), Marketing Content (X2), Electronic Word Of Mouth (EWOM) (X3)
and Live Shopping and the dependent variable is Purchase Decision (Y). The
population used is consumers who have purchased any product on the Deliwafa
Tiktok Account with a sample of 400 respondents.

This study tests the hypothesis using quantitative using SEM analysis through the
SmartPLS v 3 application. The results of this study are Brand Image (X1) T-
Statistic of 0.352 and a P-Value of 0.725 which means H1 is rejected, Content
Marketing (X2) T-Statistic of 1.643 and a P-Value of 0.101 which means H2 is
rejected, Electronic Word Of Mouth (EWOM) (X3) T-Statistic of 22.088 and a P-
Value of 0.000 which means H3 is accepted, Live Shopping (X4) T-Statistic of
7.993 and a P-Value of 0.000 which means H4 is accepted. Then the Electronic
Word Of Mouth (EWOM) (X3) and Live Shopping (X4) variables with an R-
Square value of 0.95, meaning that H5 has a joint effect.

Keywords: Brand Image, Content Marketing, Electronic Word Of Mouth
(EWOM), Live Shopping, Purchasing Decisions
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