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ABSTRAK 

Penelitian ini bertujuan untuk menguji Pengaruh Promosi Gratis Ongkir, 

Penggunaan Shopee Paylater, dan Hedonic Shopping Motivation yang di Moderasi 

oleh Self Control pada pengguna Shopee di Kabupaten Jombang. Penelitian ini 

menggunakan medote kuantitatif dengan analisis SEM melalui system Smart-PLS 

versi 3.0. pengujian yang dilakukan yakni outer model, inner model, uji moderasi. 

Dan uji hipotesis. Sampel yang diguanakan untuk penelitian ini sebanyak 265 

responden. Berdasarkan hasil yang diperoleh  Terdapat pengaruh langsung promosi 

gratis ongkir terhadap Impulse Buying , Tidak terdapat pengaruh langsung promosi 

gratis ongkir terhadap Self Control, Terdapat pengaruh langsung penggunaan 

Shopee Paylater terhadap Impulse Buying , Terdapat pengaruh langsung 

penggunaan Shopee Paylater terhadap Self Control, Terdapat pengaruh langsung 

Hedonic Shopping Motivation Terhadap Impulse Buying , Terdapat pengaruh 

langsung Hedonic Shopping Motivation terhadap Self Control, Terdapat pengaruh 

langsung Self Control dengan Impulse Buying ,  Tidak terdapat pengaruh langsung 

Impulse Buying  terhadap promosi gratis ongkir yang dimoderasi oleh Self Control, 

Terdapat pengaruh tidak langsung Impulse Buying  terhadap penggunaan Shopee 

Paylater yang dimoderasi oleh Self Control, Terdapat pengaruh langsung Impulse 

Buying  terhadap Hedonic Shopping Motivation yang dimoderasi oleh Self Control. 

 

Kata Kunci: Promosi Gratis Ongkir, Penggunaan Shopee Paylater, Hedonic 

Shopping Motivation, Impulse Buying  dan Self Control 
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ABSTRACK 

This study aims to examine the effect of Free Shipping Promotion, Use of Shopee 

Paylater, and Hedonic Shopping Motivation Moderated by Self Control on Shopee 

users in Jombang Regency. This study uses quantitative medote with SEM analysis 

through the Smart-PLS version 3.0 system. The tests carried out are outer model, 

inner model, moderation test. And hypothesis testing. The sample used for this study 

was 265 respondents. Based on the results obtained, there is a direct effect of free 

shipping promotion on Impulse Buying, there is no direct effect of free shipping 

promotion on Self Control, there is a direct effect of using Shopee Paylater on 

Impulse Buying, there is a direct effect of using Shopee Paylater on Self Control, 

there is a direct effect of Hedonic Shopping Motivation on Impulse Buying, There 

is a direct effect of Hedonic Shopping Motivation on Self Control, There is a direct 

effect of Self Control with Impulse Buying, There is no direct effect of Impulse 

Buying on free shipping promotions moderated by Self Control, There is an indirect 

effect of Impulse Buying on the use of Shopee Paylater which is moderated by Self 

Control, There is a direct effect of Impulse Buying on Hedonic Shopping Motivation 

which is moderated by Self Control. 

 

Keywords: Free Shipping Promotion, Shopee Paylater Usage, Hedonic Shopping 

Motivation, Impulse Buying , and Self Control. 
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