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ABSTRAK 

   

             Pengaruh Media Sosial, Store Atmosphere, Dan Pelayanan Terhadap 

Keputusan Pembelian Pada Omah Cangkruk St; Lilik Laila Tun Nadhirah; 

3118078; 2022; 66 halaman; Program Studi S-1 Administrasi Bisnis; Fakultas 

Bisnis Dan Bahasa; Universitas Pesantren Tinggi Darul Ulum Jombang 

         

   Perkembangan dalam dunia bisnis semakin pesat khususnya bisnis di 

bidang kuliner yang memicu munculnya pengusaha-pengusaha baru. Bisnis di 

bidang kuliner merupakan bisnis yang cukup diminati banyak pengusaha karena 

berhubungan dengan kebutuhan dasar manusia Saat ini perkembangan cafe begitu 

pesat, banyak  sekali macam-macam cafe baru. Di kabupaten ini terdapat banyak 

cafe dan resto yang didirikan di pusat kota dengan keunikan dan ciri khas masing-

masing.  

 penelitian ini bertujuan untuk mengetahui Pengaruh Media Sosial, Store 

Atmosphere, Dan Pelayanan Terhadap Keputusan Pembelian Pada Omah 

Cangkruk St. Jenis penelitian yang digunakan adalah kuantitatif dengan teknik 

non-probability sampling,jumah sampel sebanyak 70 responden. Data yang 

diperoleh diolah menggunakan soflware IBM SPSS 20 

Hasil analisis regresi linier berganda diperoleh Y= 6.689 + 0,420 + 0,350 + 

0,401. Berdasarkan analisis data statistik,indikator bersifat valid dan variabelnya 

bersifat reliable. Pada uji asumsi klasik,model regresi bebas multikoloniertas,tidak 

terjadi heteroskedastisitas,dan terdistribusi normal. Hasil uji t,dapat dilihat 

variabel media sosial(X1)  sebesar 0.005<0,05. Variabel store atmosphere (X2) 

sebesar 0,033<0,05. Dan variabel pelayanan (X3) sebesar 0,094 >0,05 dapat di 

simpulkan variabel media sosial dan store atmosphere berpengruh secara 

signifikan terhadap keputusan pembelian, dan variabel pelayanan tidak 

berpengruh secara signifikan terhadap keputusan pembelian. Uji f angka 

signifikan 0,000<0,05  nilai f-hitung 38.117>f-tabel 2.74 dapat di simpulkan 

variabel media sosial(X1), store atmosphere(X2), dan pelayanan(X3) secara 

simultan berpengaruh terhadap keputusan pembelian(Y). Koefisien Determinasi 

mempunyai nilai 0,634 nilai ini menunjukkan variabel Independen menyebabkan 

perubahan keputusan pembelian pada konsumen Matra Minimarket Jombang 

sebesar 63,4% sisannya sebesar 36,6% 

 

Kata Kunci: Media sosial, store atmosphere, pelayanan, keputusan pembelian. 
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Abstract 

The influence of social media, store atmosphere and services to the 

decision of buying on omah cangkruk st: Lilik Laila Tun Nadhirah; 3118078; 

2022; 66 pages; high boarding school Darul ulum jombang. 

Developments in the business world are growing rapidly, especially in the 

culinary field, which triggers the emergence of new entrepreneurs. Business in the 

culinary field is a business that is quite attractive to many entrepreneurs because 

it is related to basic human needs. In this district there are many cafes and 

restaurants that were established in the city center with their own uniqueness and 

characteristics.  

So this study aims to determine the effect of social media, store atmosphere, 

and service on purchasing decisions at Omah Cangkruk St. The type of research 

used is quantitative with non-probability sampling technique, the number of 

samples is 70 respondents. The data obtained was processed using IBM SPSS 20 . 

software  

The results of multiple linear regression analysis obtained Y = 6.689 + 

0.420 + 0.350 + 0.401. Based on statistical data analysis, the indicators are valid 

and the variables are reliable. In the classical assumption test, the regression 

model is multicollinearity free, does not occur heteroscedasticity, and is normally 

distributed. The results of the t test, it can be seen that the social media variable 

(X1) is 0.005 <0.05. The store atmosphere variable (X2) is 0.033<0.05. And the 

service variable (X3) of 0.094 > 0.05 can be concluded that social media and 

store atmosphere variables have a significant effect on purchasing decisions, and 

service variables have no significant effect on purchasing decisions. The f-test of 

significant numbers 0.000 <0.05 f-count 38.117>f-table 2.74 can be concluded 

that social media variables (X1), store atmosphere (X2), and service (X3) 

simultaneously affect purchasing decisions (Y). The coefficient of determination 

has a value of 0.634, this value indicates the independent variable causes changes 

in purchasing decisions to consumers of Matra Minimarket Jombang by 63.4%, 

the remaining 36.6%  

 

Keywords: Social media, store atmosphere, service, purchasing decisions. 
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