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ABSTRAK 

Implementasi Gaya Hidup Santri Dalam Pengambilan Keputusan 

Pembelian Secara Online Pada Asrama X Hurun Inn : Baiq azura 

Nurhaliza; 3118014; 2022; 65 halaman; Porgram Studi Administrasi Bisnis; 

Fakultas Bisnis dan Bahasa; Universitas Pesantren Tinggi Daril ‘ulum 

Jombang  

Lifestyle atau gaya hidup seseorang sudah dijadikan sebagai kebiasaan 

atau pola tingkah laku terbaru yang dimana manusia bisa menyesuaikan diri 

dengan seiring berjalannya waktu (zaman). Santri Asrama x Hurun Inn telah 

menerapkan gaya hidupnya sebagai seorang santri yang dimana pada umumnya 

mereka hidup sederhana, apa adanya dan tidak berlebih-lebihan. Berusaha 

tirakat dan hidup mandiri. 

Dalam pengambilan keputusan berbelanja secara online santri asrama x 

hurun inn  lebih tertarik berbelanja secara online menggunakan aplikasi shopee  

dikarenakan banyaknya promo gratis ongkir dan banyaknya tawaran harga 

yang fariatif lebih murah. Santri juga memiliki pertimbangan sebelum  

membeli produk ditoko online shopee dengan cara melihat kualitas, harga, 

barang dan penilaian dari para pembeli.  

Penelitian ini bertujuan untuk mengetahui bagaimana implementasi gaya 

hidup santri di asrama x hurun inn  dalam pengambilan keputusan pembelian 

secara online 

Penelitian ini menggunakan penelitian kualitatif. Hasil penelitian 

menunjukkan bahwa implementasi gaya hidup santri asrama x hurun inn telah 

diterapkan sesuai dengan ajaran islam. Asrama x hurun inn mengehmatkan 

uangnnya dengan berbelanja sesuai dengan kebutuhannya. Jenis produk yang 

paling banyak diminati oleh santri Asrama X Hurun Inn ketika berbelanja 

online berupa baju, skincare dan kebutuhan sehari-harinya. 

Kata Kunci : Gaya Hidup Santri, Keputusan pembelian 

  

 

 

 

 

 

 



 

 

 

ABSTRACT 

Implementation of Santri’s Lifestyle in Making Online Purchase Decisions at 

Dormitory X Hurun Inn : Baiq azura Nurhaliza; 3118014; 2022; 65 pages; Business 

Administration Study Program; Faculty of Business and Languages; Daril University 

Islamic Boarding School ‘ulum Jombang  

Lifestyle or a person’s lifestyle has been used as a habit or the latest pattern of 

behavior which humans can adapt to over time (age). Santri Dormitory x Hurun Inn 

have implemented their lifestyle as a santri where in general they live simply, as is and 

do not overdo it. Trying to be independent and living independently. 

In making decisions to shop online, the students of X Hurun Inn are more 

interested in shopping online using the Shopee application because of the many 
promos for free shipping and the many offers that are far cheaper. Santri also have 

considerations before buying products in the shopee online store by looking at the 

quality, price, goods and ratings from buyers. 

This study aims to find out how the implementation of the santri lifestyle in the 

x hurun inn dormitory in making online purchasing decisions 

This research uses qualitative research. The results showed that the 

implementation of the x hurun inn dormitory student lifestyle had been implemented 

in accordance with Islamic teachings. Dormitory x hurun inn saves money by 

shopping according to their needs. The types of products that are most in demand by 

students of X Hurun Inn Dormitory when shopping online are in the form of clothes, 

skincare and daily necessities. 

 Keywords: Santri Lifestyle, Purchase Decision 
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