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Keunggulan Bersaing pada Usaha Homeplay Mojokerto; Farikhah 

Qumairoturrohmah; 3119026; 2023; 115 halaman; Program Studi Administrasi 

Bisnis; Fakultas Bisnis dan Bahasa; Universitas Pesantren Tinggi Darul ‘Ulum 

Jombang. 

Pertumbuhan pada sektor industri teknologi mengalami kenaikan yang 

pesat. Internet berperan dalam mendukung Indonesia menjadi negara ekonomi 

digital terbesar beberapa tahun yang akan datang. Pada tahun 2022 terdapat 204,7 

juta pengguna internet di tanah air dengan total penduduk di Indonesia berjumlah 

277,7 juta. Tingginya kebutuhan akan internet meningkatkan persaingan industri 

pada sektor layanan sistem informasi. Terdapat 700-an perusahaan jasa penyedia 

layanan internet dan semakin meningkat sejak pandemi covid-19. Homeplay 

merupakan salah satu usaha yang bergerak di bidang jasa penyedia layanan 

internet di Mojokerto yang beroperasi mulai tahun 2019. Homeplay memiliki 

kekuatan sumber daya untuk mengatasi persaingan pasar. 

Penelitian ini bertujuan mengetahui dan mendeskripsikan analisis 

integrated based view dalam tinjauan intangible component dan bargaining power 

of buyer component  sebagai upaya meningkatkan keunggulan bersaing pada 

usaha Homeplay Mojokerto. Penelitian ini menggunakan metode kualitatif 

desekriptif dengan teknik observasi, wawancara, dan dokumentasi. 

Hasil dari penelitian ini didapatkan bahwa intangible asset lebih banyak 

memberikan keunggulan bersaing sehingga dijadikan sebagai kekuatan internal 

dan bargaining power of buyer sebagai peluang eksternal dapat membantu 

mengatasi kondisi persaingan pasar. Peningkatan keunggulan bersaing didapatkan 

dengan mengkolaborasikan kedua komponen sebagai kekuatan dalam menentukan 

strategi. 

 

Kata kunci : Integrated Based View, Resources Based View, Market Based 

View, Keunggulan Bersaing 
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Integrated Based View Analysis in a Review of Intangible Component 

and Bargaining Power of Buyer Component as an Effort to Increase 

Competitive Advantage in Mojokerto Homeplay’s Business; Farikhah 

Qumairoturrohmah; 3119026; 2023; 115 pages; Business Administration Study 

Program; Faculty of Business and Languages; University of Islamic Boarding 

School Darul 'Ulum Jombang. 

Growth in the technology industry sector has increased rapidly. The 

internet plays a role in supporting Indonesia to become the largest digital 

economy in the next few years. In 2022 there will be 204.7 million internet users 

in Indonesia with a total population of 277.7 million in Indonesia. The high 

demand for the internet increases industrial competition in the information system 

service sector. There are 700 internet service provider service companies and it 

has been increasing since the co-19 pandemic. Homeplay is a business engaged in 

the field of internet service provider services in Mojokerto, which has been 

operating since 2019. Homeplay has the power of resources to overcome market 

competition. 

This study aims to identify and describe the analysis of integrated based 

view in reviewing intangible components and bargaining power of buyer 

components as an effort to increase competitive advantage in the Mojokerto 

Homeplay business. This study uses descriptive qualitative methods with 

observation, interviews, and documentation techniques. 

The results of this study found that intangible assets provide more 

competitive advantages so that they are used as internal strengths and bargaining 

power of buyers as external opportunities can help overcome market competition 

conditions. Increased competitive advantage is obtained by collaborating the two 

components as a strength in determining strategy. 

 

Keywords: Integrated Based View, Resources Based View, Market Based View, 

Competitive Advantage 
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